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Course objectives:

1.Learn and practice the basics of broadcast newscast producing.

2.Practice and refine producer skills and combine them with the complex and creative
techniques necessary for broadcast news production.

3.Learn first-hand challenges of designing, writing, editing and implementing a
broadcast news program

Course Outcomes:

©Students will be able to practice the major theories of broadcast journalism
©Students will learn and practice the basics of television news producing techniques;
newscast design, writing, and management techniques;

©Students will explore possible careers in broadcast journalism;

©Students will produce an actual newscast in a team

=, BBRE (ZENHERET)
o [HHSEURIRITELERE N 2 4 & E AT
o iy
o HIHR/ERAME, RERMR
O g;%ﬁﬁtﬁﬂﬂ/jun m&:f?ﬁﬁz
o 1R
o Needs Radio Bi%ibfE

M, BETHRE (EESENHEEFHRT)
e weekl - week3
ORI MY R T S L Ay AT
o week4 - week8
o HI BLE At BREE A EL 2R TE N A7 SERT 4R SR A AT B AR T H B A
B, M oAEAT MR A BRI A, IR S R



#1

° weeklli week?20

A,

o RHMHMIRIEI NeedsRadio AT HHTRIE, HeddIH H 52 FrguUT
JRET A A i

HBTR (NWIEHBEEEINERT)

o YRR BE Aoy AL A ) SR SR N REE O AR B IR RF A o B HR H
HELEEE R B gae e

2. FFEAR

>

BRMEERE
AEEA AL R A 60 2> 88 BT H 0 & N/, B 90
PR/ NETTE S o PP RRSICCHET BT e d, IR A RUCR 9538
HIABE B ASPBI B i 22, S8 6 VE A ) 2 REL AT B, [ AP vk
SELL” ANBINATEE G Ao, SRR H N

SRR SR A B B2 A 5 o 0 SR A R I A B AT A LR A
it (AL SRR S N R A A A AR

FANZEE, MU FERTRAE IR S . BB A 3 ] g 5 36
AChy, TRIESA AR DL A E S5 AR .

iZiBEL Needs Radio MIG1E, SAEMGRIHEZMIEE,

i EH o)

=¥

401

il
B}
=

Rk

CES, BIAEGT, BR0RR LSS .
EXREBMARERR

R A GRS AN B R A1, & mFEHOE BT —E M, i

H A A AR Z O F ARG ET H

A Ay /N RERETH . 0 A7N M 10 /N

o R/ T, RSP REGS T ARG R, A B e
IR A AT .

o EEARTREANIE, HRA RIS WA HE I H, Bl
AT AP AT AET AR U ) A A KB

o UN{REERE N 7 LLAE BN 5 2N B A 1 2 B

Group Producer Topic Order
A Eugenia Oppurtunities to 4
succeed
B Boris Working 3




environment

C Stephanie Relationship 5
-Professional
-Personal
D Rolhensha Asta -Talwan 1
E Esther Tips from 2

Taiwanese to
foreigners to
succeed in Taiwan

F Karen 2 officials 6

-Immigration
(spouse)
-Working (labor)

_—

.,

( AFRE

BT (BLEETERNEM, FRESRER)
AHFIZAT” w7 PIERsr, TREAREEE B IEAE4S . BT EEs
A, AR AT HREIE 7, & b R AN £R 57 IR [
PLHEE, e —sHaess DR, &8, MiMERES e TES A
#B3o

HIEE RS 7 28 7 AMNS AL & n] Re Al 20 A vE B, MRS T
KA 3
https://drive.google.com/file/d/0B50PF5drHkZFRXZvRUNRLV80dIk/vie
w?usp=sharing

REER A

ERTUDEGREREMHMNASRRANERLER )

RACH RIS RMCRERR T X, R S 2 I R A A T I,
P AR PSR — VR BT, B2 RS B L A
VR SR ANAS , F B% 0 TR 5) R 0 8 3 E
T, R AR DR, AT R 2 R A
TR, LAY, o H SR @R KR

#AFEESRN

AT AR RIE S DL 2 R P B N, & S DA —, B
R EBRBOA T #], SR AATHT R, BERRET H BYEE R
. BESREUIHBO%, {HiE NeedsRadio fK# &% /it bh 2 Mk, &
e AR H R o


https://drive.google.com/file/d/0B5oPF5drHkZFRXZvRUNRLV80dlk/view?usp=sharing
https://drive.google.com/file/d/0B5oPF5drHkZFRXZvRUNRLV80dlk/view?usp=sharing

B, BN
PR AR R AL AR B E SR, BEC B R ariE, o/ E—E N
ERARER, BUEET BB ImIEEANE S .. RAEVES I — B tn i
ESAIEN, REFSMRETS 70 Y s BT B Rl aE— (I ER A .
AN BRI B RR AL ik 2 HEAE AL

i RHFEER
—., RERA










=, HeHmas



ASFRAR 5] IE A €A
TR (A SRR AR (M B P 2 ] B A . E i OB [ 5% e 7 50 iR
B, AERUKHIE B 12 ETTEEcA 18 H HA Mg, AsEm Kb, A,
PR EIRE . ARORE i AT
HAE TEE M A URIER. BaEthn. Bk, e d il dig . afFe
FRIII AL DT 30, MRS AR OB AU e B iiE . I8 E BRI .
HEBSEF U BT B AR, BERBERERE. RRHERR
B BURBHRMASEE . e ilips DL e R A et s 3. B i a R
HACIERSE T T 5.
o XEFE: FEARMERARERE. WATHFAEBAREE. R
BITER

*%ﬁ;ﬂé% s R PEPELRE AR TR 0 REREAERNAF N E H EEMB
A FAT
* Ni#%45 Hot Topics 2015 & “4=BR 100 A7 B} EHIF M~ 44
o ML 20 LA RIEIFEATES . LR B AR B
o BUESHIREUHS: EPrEbng. Mg, ef. B EE. flEsK
# ek e, BE IR RE AL, S5 AN GiliEasEAmE
RHIE)
TEGEAR R . B S S E R A A T SR I 2R e B VR I RSB
Uth 25 2 BIFR2 P AT RS 2 RS . EMEEE R, BFE: M IRk, TR
Al A8, FHRFEMDTE . BIZHER. TransUnion. THHT. Merck. Hit:
PR S 55
H S TAINE B R BER U 3 40352 7 R PE T ARG ELER B EE R, 7R
. hWTEMAEGNEE . TIEZE, VERERE R K IENE
M, MEMERH EVEE . 7 RELES .

o XHIBREA: FEARBERAREHRGT. M. HESRBRERR
B =

BREEZS (Jay Chern) , AWM, EEEK. HNEFBARHLRS, 17 &
I 8 20 LA A 7] 25 A S A et AL B RV A 2 I M
FISE, [RITR AT NS R . B AR,

2004 4, AL AN BRI I AU, L SR A,
PRSI, DUR B B, 2006 4F, 1B S B A R R AR
S, WOVEM (Spilled) &SRR TILHMETILIE. 2007 4, %7
P RBE SR A, ARG LR BT AT . 2B
R S IO, TR . BT, KRR, IS, 2011-
2012 FH M) BEEERRER, SRR, HAEARREA
R, SR N S B R . 2013 1T B BRATE
P (EBUEAR TR WBRGE. 2014 AIERMIIR AT [RABE] , W
(5 ERBEE (B2 %) A 2014 4308 KA LTIt 5 1 6
W, M, SR,

BB B

2014 (B2 %) BIBEN - BREY



A 2014

B AR AERY /5 A /B ) AR BE A

2013 HA AU/KDDT 75 b JJBE &S AAMEAR HSE PV (BEszAmD
2012 HABDGR/SHMER

WA RS 2013 55 36 &3 3 15 %

AR OIS NE 2012 4E5 35 JmIE A

ADstars W[ & 15 L EAS 48 (=B E R

Yahoo ! fiEEE views I =44

2011 Ma) BIBRER

A 2013
1S 2012
FELS 2012
FE15 2012
FE15 2012
FEAS 2012
AR 2012
A JE 2012
1S 2011
A& 2011
15 2011
A& 2011
AJE 2011

SIS Y

SR B 4 IS Fe doe A I 1 R
Eax s u e SodER g
FATFE PG B 5 (B R 2 e o o] 3
H AT 52 8 e K e 4
TEAZ I R K Y i [ K 8¢
SAEAE IR AR A

[ EANE T
RSB R A A

REREIIS T,

HER B 7y K0 P T [ K 8
HALEEE

R B 1 5 T ——— SRR . B s

o ZEANTRZIHEL Needs Radio [HIEX I ZLIRACEEA T B BAEAFHIIGIR, , 2

PR AR B By R S it iy, (AR, F S AR R B A

PR, G SR 5 A SR B S BT 138 F AR AR

Bifg



